U.s. bepartment of Justice Exhibit A OMB NO. 1105-0003
Washington, DC 20530 To Registration Statement
Pursant to the ForeiE Aﬁents Reﬂ'ﬂation Act of 1938, as amended

Privacy Act Statement. Emm@s@mmmfmmgmﬁmmﬂwlmdmexhﬁg amendment, copy of informational materials or
other document or information filed with the Attorney General under this Actisapublicrecotdopmtopublicexnmimﬁm inspection and copying during the posted
business hours of the Registration Unit in Washington, D.C. One copy of every such document, other than informational materials, is avtomatically provided to the
Secretary of State pursnam to Section 6(b) of the Act, and copies of any and all documents are routinely made avaitable to other agencics, departments and Congress
pursuant to Section 6(c) of the Act. The Attorney General aiso transmits a semi-annual report to Congress on the Administration of the Act which lists the names of all
agentts registered under the Act and the foreign principals they represent. This report is availabie to the public. Finally, the Attorney General intends, at the earliest
possible opportunity, to make these public documents available on the internet on the Department of Justice World Wide Web site.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response, including the time for reviewing
instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. Send comments
regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden to Chief, Registration Unit, Criminal
Division, U.S. Department of Justice, Washington, DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washingion,
DC 20503.

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subsequently.

1. Name and address of registrant 2. Registration No.

BSMG Worldwide DBA Weber Shandwick 3911
700 13th Street, N.W.
Washington, DC 20005

3. Name of foreign principal 4. Principal address of foreign principal
Scottish Enterprise 150 Broomielaw, Atlantic Quay
Glasgow, G2 8LU Scotland

5. Indicate whether your foreign principal is one of the following:
ﬂ‘oreign government
O Foreign political party

O Foreign or domestic organization: If either, check one of the following:

O Partnership O Coemmittee ~a
O Corporation : O Voluntary group o )
O Asscciation O Other (specify) - '

O Individual-State naticnality

6. If the foreign principal is a foreign government, state: .

a) Branch or agency represented by the registrant. Scottish Enterprise

b) Name and title of official with whom registrant deals. Kathleen Tepfer

7. If the foreign principal is a foreign political party, state:
a) Principal address.
b) Name and title of official with whom registrant deals.

¢) Principal aim

Formerly OBD-67

FORM CRM-157
SEP. 1996




8. If the foreign principal is not a foreign government or a foreign political party, N/A

a) State the nature of the business or activity of this foreign principal

b) Is this foreign principal

Supervised by a foreign government, foreign political party, or other foreign principal YesE1 NoO
Owned by a foreign government, foreign political party, or other foreign principal YesO NoO
Directed by a foreign government, foreign political party, or other foreign principal YesO NoO
Controlled by a foreign government, foreign political party, or other foreign principal YesO NoO
Financed by a foreign government, foreign political party, or other foreign principal YesO NoO
Subsidized in part by a foreign government, foreign political party, or other foreign principal YesO NoO

9. Explain fully all items answered "Yes" in Item 8(b). (If additional space is needed, a fuil insert page must be used.)

N/A

10. If the foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other
foreign principal, state who owns and controls it.

N/A

/

Date of Exhibit A Name and Title Signaturg—

J Lance Morgan
0{('5/03\ Partner




U.S. Department of Justice Exhibit B OMB No. 1105-0007
Washington, DC 20530 To Registration Statement
Pursuant to the Foreign Agents Registration Act of 1938, an amended

INSTRUCTIONS: A registrant must furnish as an Exhibit B copies of each writien agreement and the terms and conditions of each oral agreement with his foreign
pﬁmipathcludingallmodiﬁuﬁomofmchweemuﬁs.m,whwemcmmﬁem aﬁxustatemuofallmecirmmsmwesbyreasonofwhichtheregimisaaing
as an agent of a foreign principal. One original and two legible photocopies of this form shall be filed for each foreign principal named in the registration staternent and
must be signed by or on behalf of the registrant.

Privacy Act Statement. Every registration statement, short form registration staternent, supplemental statement, exhibit, amendment, copy of informational materials or
other document or information filed with the Attorney General under this Act is a public record open to public examination, inspection and copying during the posted
business hours of the Registration Unit in Washington, D.C. One copy of every such document, other than informational materials, is automaticalfy provided to the
Secretary of State pursuant to Section 6(b) of the Act, and copies of any and ai} documents are routinely made available to other agencies, departments and Congress
pursuant o Section 6(c) of the Act. The Attorney General also transmits a semi-annual report to Congress on the Administration of the Act which lists the names of all
agents registered under the Act and the foreign principals they represent. This report is available to the public. Finally, the Attorney General intends, at the earliest
possible opportunity, to make these public documents available on the Intemet on the Department of Justice World Wide Web site.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .33 hours per response, including the time for reviewing
instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. Send comments
regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden 1o Chief, Registration Unit, Criminal
Division, U.S. Department of Justice, Washington, DC 20330, and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington.
DC 20503.

1. Name of Registrant 2. Registration No.

BSMG Worldwiddé DBA Weber Shandwick 3911

3. Name of Foreign Principal

Scottish Enterprise

Chec] riate Box \

-3

4.{The agreement between the registrant and the above-named foreign principal is a formal written contract. If this box is chécked,
attach a copy of the coniract to this exhibit. = S

5 O There is no formal written contract between the registrant and the foreign principal. The agreement with the abové-pamed
foreign principal has resulted from an exchange of correspondence. If this box is checked, attach a copy of all pertinent
correspondence, including a copy of any initial proposal which has been adopted by reference in such correspondence.  © -~

-2
6.0 The agreement or understanding between the registrant and the foreign principal is the result of neither a formal wnm.:n contract
nor an exchange of correspondence between the parties. If this box is checked, give a complete description below of the teefhs and’
conditions of the oral agreement or understanding, its duration, the fees and expenses, if any , to be received.

7. Describe fully the nature and method of performance of the above indicated agreement or understanding.

Provide advice and counsel relating to communications and

marketing activities, develop communications materials and
promote Scotland to American journalists and the business

community as an investment location or important strategic
business partner,

Formerly OBD-65

FORM CRM-155
SEF. 1996



8. Describe fuily the activities the registrant engages in or proposes to engage in on behalf of the above foreign principal.

Same as #7

9 Will the activities on behalf of hgrfbove foreign principal include political activities as defined in Section 1(0) of the Act and in the
footnote below? Yes No O

If yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced together
with the means to be employed to achieve this purpose.

Coordinate marketing and communications activities in

North America designed to promote Scotland as an investment
location or important strategic business partner, through
print advertising, distribution of marketing materials, and
various media outreach efforts.

= =
Date of Exhibit B Name and Title Signature —
{ 2 Lance Morgan
q glo President/Partner

Fom:Poliﬁﬂluﬁv‘ityud.ﬁnndin&ecﬁml(o)oﬁhanguﬁvﬂywﬁnhﬂupemminmﬂLwﬂmﬂnmmninmyvny' any orom:in.lofﬂucwmnqﬁ_ofdw
lmdsm-wmmﬁmof&-wukwhﬁnhumswm e o forrmlating, sdopting, or changing the d atic or foreign policies of the United Statas with re! omﬂupo]'niulinmrm.pohmot
eiatione of a govemnment of » foreign coutdry oc a foreigs political party.
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RM/Agreemenis/Mike Rymaruk (L.c.2) 21101

F.A.O. Mike Rymaruk
Scottish Enterprise
150 Broomielaw
GLASGOW

G2 8LU

November 2001

Dear Sirs

This letter agreement (“Agreement”) sets forth the terms and conditions under which Weber
Shandwick Worldwide Inc. (“Agency”) agrees to provide marketing communications, public and investor
relations and related consulting services to Scottish Enterprise (“Client”), effective as of November 1, 2001
(the “Effective Date™). '

1. Services. ~ )
oy

L
1.1 Agency shall provide a broad range of marketing communications, investor relations, public_
relations and/or advertising services to Client, with a full description of the services by Agency as set forth
in Attachments A and B. Agency has considerable skill, knowledge and experience of the Services; which -
Client will be relying on. Agency shall use its best endeavours 10 promote the interests of Client and ensure
the Services are performed promptly, industriously, diligently and to the highest professional standaids and -
in accordance with all applicable laws and regulations. -~

1.2 Affiliated Entities. Where applicable, entities affiliated with the Agency may be utilized byAgency
in performing services on Client’s behalf. Client may, at its option, determine whether or not to use the
services of the affiliated entities. Estimates will be submitted for written approval before agreed upon work
proceeds. Unless otherwise agreed to by the parties, the terms and conditions of this Agreement shall
govern Client’s relationship with any of Agency’s affiliated entities.

2. Compensation And Expenses.

For our services and outlays on your behalf, you agree 10 pay us compensation as follows:

2.1 Client shall pay to Agency the fees and reasonable, actual out-of-pocket expenses referred
10 in Attachment B. The fees are inclusive of any local purchase tax (if any) payable. Client shall
be responsible for paying sales tax on expenses where applicable.

399 Boyiston Streel T 617 369 9200
7th Fioor F 617 262 7340
Boston, MA 02116

www.webershandwick.com
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22 All payments 1o Agency shall be made against Agency's vouching and billing which shall be
presented at the end of each calendar month during the period of the provision of the Services in respect of
the hours worked in that month or proposed 10 be undertaken in the succeeding month. Such vouching or
billing to account for expenditure on expenses 10 the effect that such expenditure is reasonable and
necessary for the proper performance of the Services, e.g. the production of vouchers or invoices or other
evidence verifying this. Subject 1o the foregoing, payments shall be made by Client withintwenty eight
days following the receipt by Client of Agency's vouching or billing.

On or about the first of each month, Agency shall bill Client for the Fee and any hourly time charges that
exceed the Fee and the reimbursable expenses incurred by Agency during the previous and/or prior months.
In the event payment is not received within thirty (30) days of invoice date, Chient agrees to pay Agency the
simple interest computed at 1 1/2% over the prime rate of interest per annum in effect at Citibank, N.A., in
New York City, on the amount outstanding at the end of such 30-day period, until such payment is received.
Client agrees to reimburse Agency for any costs incurred (including reasonable attorneys' fees) in
connection with Agency’s attempts 10 collect any sums that are over thirty (30) days past due. In the event
of a disputed charge, Client shall notify Agency in writing of the disputed amount and reason for the
dispute, and Client shall pay all undisputed amounts owed while the dispute is under negotiation.

23 Payment by Client shall be without prejudice to any claims or rights, which Client may have against
Agency and shall not constitute any admission by Client as 10 the performance by Agency of its obligations
hereunder.

3. Term; Termination.

3.1 This Agreement is effective as of the Effective Date first stated above and shall, unless terminated
by the remaining provisions of this Agreement, endure until March 31, 2002. This Agreement, will
continue in full force and effect from ihat date unless terminated sooner without penalty by sixty (60) days’
prior written notice given by either party 10 the other (the “Notice Period”). The rights, duties and
responsibilities of Agency and Client shall continue in full force and effect during the Notice Period,
including the placing of advertising materials in any print media whose closing dates fall within the Notice
Period, and in any broadcast media whose date of broadcast falls within the Notice Period. Agency will
receive normal fees and a pro-rata bonus (if applicable).

3.2 Upon termination or expiry of this Agreement, any materials or services Agency has committed to
purchase for Chient shall be paid for by Cliem and Agency shall receive applicable compensation as outlined
herein. Agency shall transfer, assign and make available 10 Client or Client’s representative all property and
materials in Agency’s possession or control belonging to and paid for by Client, provided that there is no
overdue indebtedness then owing by Client to Agency.

3.3.1 Upon any material breach by any one party 1o the other of any of its duties and obligations under
this Agreement the non-breaching party shall have the right to terminate this Agreement where the
breaching party fails to cure within thirty (30) days, by notice in writing to the non-breaching party.
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332 Client may also terminate this Agreement forthwith by notice in writing to the Agency if the Client
is unable to pay its debts or enters into a trust deed for its creditors or is sequestrated or shall become
apparently insolvent or enters into compulsory or voluntary liquidation (other than for the purpose of
effecting a reconstruction or amalgamation of such manner that the company resulting from such
reconstruction or amalgamation if a different legal entity shall agree 10 be bound by and assume the
obligations of the relevant party under this Agreement) of compounds with or convenes 2 meeting of its
creditors or has a receiver or manager or an administrator appoinied or ceases for any reason to carry on
business or has diligence executed against it or takes or suffers any similar action which in the opinion of
Agency means that the Client may be unable to pay its debts.
A 1w

134 Clauses 3, 4, 5, and 8 shall survive termination of this Agreement. Clauses 6 and li shall survive
for a period of twelve (12) months from the effective date of termination.

4. Confidentiality. ~ Agency shall take reasonable steps 10 ensure that proprietary of confidential
information (“Confidential Information”) supplied by Client to Agency is not disclosed to any third party.
Confidentia! Information does not include information known to Agency prior to disclosure by Client,
information that is publicly known or information available from or disclosed by a third party not bound in a
confidential relationship with Client. Agency chall inform Client of all requests for or inquiries into
Client’s Confidential Information by third parties and shall only provide same when Jegally compelled to do
so after notice to Client. In the course of performing the services required of Agency hereunder, Agency
may disclose Confidentia Information as Client shall have approved for disclosure.

5. Ownership; Use Of Materials. Subject to any third party rights in licensed elements, Client shall be
sole owner of all rights in and to materials developed and produced by Agency on Client’s behalf, provided
Client has paid all invoices due and owing to Agency pursuant to this Agreement. Client understands and
agrees that its rights in any third party materials or any services including, without limitation, stock photos,
Jicensed materials or talent and talent residuals, are subject 10 any 1€rms and conditions set forth in any
applicable agreement. Subject to obtaining the prior written consent of Client, the Agency may usc any
materials produced hereunder in Agency’s portfolio, on Agency’s web site and for internal and trade
purposes. Subject to the foregoing provisions of this Clause 5:-

5.1 Agency agrees that all right, title and interest in and to any intellectual property rights created by
the Agency in relation to the provision of the Services shall arise and remain vested in Client and furthes

agrees to assist Client in connection with any application to register any intellectual property rights as is
required by Client and at the expense of Client.

5.2 Agency hereby assigns to Client by way of future assignation of copyright and design right all
copyrights and design rights, which may be created by Agency during its provision of and related to the
Services.
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53 Subject to materials containing third party licensed elements, Agency warrants and represents that
Client will be free 1o assign, licence or otherwise transfer such intellectual property rights without any third
party claims, liens. charges or encumbrances of any kind and that Agency is free of any duties or obligations
10 third parties which may conflict with the terms of this Agreement.

6. Non-Solicitation. During the Term hereof and for a six-month period thereafter, Client shall not
solicit, employ, or attempt 10 employ (whether as employee, consuitant or otherwise) an employee of
Agency without Agency’s prior wriflen consent. If Client engages the services of an employee of Agency
during the Term hereof or six-months thereafter, Client agrees 10 pay Agency a fee calculated as twenty
percent (20%) of that person’s annual salary and/or other compensation.

-~

7. Client Obligations. Client shall be responsible for the accuracy, completeness and propriety of: (a)
information concerning Client’s organisation, products, and services; (b) rights, licenses and permissions to
use materials furnished to Agency by Client or on Client’s behalf in the performance of this Agreement; and
(¢) the content of any press releases approved by Client.

8. Indemnity.
8.1 Client shall defend, indemnify and hold Agency harmless from and against any loss, damage,

liability, claim, demand, action, cost and expense (including reasonable atiorneys’ fees and costs)
(collectively “Loss”) resulting from claims made against Agency by any third party, including any
governmental agency, which arises out of or in connection with breach of this agreement; information or
materials supplied by Client or a third party authorized by Client to Agency; or as a result of any
governmental investigation, proceeding or administrative hearing regarding the Services.

8.2 Agency shall defend. indemnify and hold Client harmless from and against any loss, damage,
liability, claim, demand, action, cost and expense (including reasonable attorneys’ fees and costs)
(collectively “Loss™) resulting from claims made against Client by any third party, including any
governmental agency, which arises out of or in connection with breach of any representation or warranty
under this agreement.

8.3 Limitation Of Liability. In no event whatsoever shall either party be liable to the other hereunder
for any incidental, indirect, special, consequential or punitive damages or lost profits under any tort,
contract, strict liability or other Jegal or equitable theory arising out of or pertaining 10 the subject matter of
this Agreement, even if said party has been advised of the possibility of or could have foreseen such
damages.

9. Insurance. Agency undertakes 10 take out adequate insurance cover with an insurance office of
repute 1o cover liabilities accepted by it in this Agreement and at Client's request will produce a copy of the
insurance policy or policies and relevant renewal receipts for inspection by Client.
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10. Modification of Plans. In the event Client modifies or cancels any plans or work in process, Client
“s liability for al} authorised commitments. 10 reimburse Agency for all expenses

agrees to assume Agency’
incurred relating thereto, 1o pay Agency any related service charges in accordance with the provisions of
this Agreement relating thereto, and 10 indemnify Agency for all claims and actions by third parties for
damages and expenses that result from carrying out Client’s instructions.

11. Failure of Media and Suppliers. Agency shall use reasonable endeavours 10 guard against any Joss
1o Client as the result of the failure of media or suppliers 1o properly execute their commitments, but
Agency will not be responsible for their failure.

12. Audit. Client, at its expense and through its authorised employees or its independent certified
public accountants, shall have the right during normal business hours 1o examine Agency's records of
expenditure on Client's business on an annual basis, excluding access 10 individual payroll and personnel
records. Client shall notify Agency sufficiently in advance (but not less than thirty days) to ensure that such
records are made available to Client's authorised representative at Agency's premises. Agency shall keep
detailed records of all things done by it in relation to the provision of the Services and at Client's request
shall make them available for inspection and/or provide copies to Client.

13. Force Majeure. The parties shall not be liable for any delay or failure to carry or make continuously
available the Services if such delay or failure is due to any cause beyond the control of the parties, including
without limitation restrictions of law or regulations, labour disputes, acts of God, acts of terrorism or war.
telecommunications, network or power failures or interruptions, or mechanical or electronic breakdowns.

14. Governing Law. This Agreement shall be governed by and construed in accordance with the laws
of the United States of America and the parties hereto agree that, for the purpose of enforcing any claim
hereunder, the plaintiff shall institute legal proceedings in and shall submit 10 the exclusive jurisdiction of
the courts of the country in which the defendant has its place of business referred 10 above.

15. Waiver; Assignment. No waiver of any provision or of any breach of this Agreement shall
constitute a waiver of any other provisions or any other or further breach, and no such waiver shall be
effective unless made in writing and signed by an authorised representative of the party 10 be charged with
such a waiver. Neither party shall assign this Agreement without the other party’s prior writien consent.

16. Entire Agreement; Severability. This Agreement constitutes the parties’ entire understanding of the
matters set orth herein and supersedes any prior understanding or agreement. This Agreement may only be
modified in writing signed by the parties hereto. In the event that any provision of this Agreement shall be
illegal or otherwise unenforceable, such provision shall be severed. and the balance of the Agreement shall
continue in full force and effect.

17. Non Conflict. Agency warrants that it has disclosed and shall disclose to Client all of its existing or

potential conflicts of imerests which may in any way affect the independence and objectivity of its provision
of the Services.
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18. Agency Representatives. Agency shall provide the Services through the individuals detailed in

Atiachment C or such other people as may have been approved by Client ('the Agency's Representatives™).
Antachment C may be modified from time 10 time without Client approval due 10 termination or attrition of
Agency Representatives. The Client shall be entitled 10 terminate this Agreement without penalty in terms

of Clause 3.3.1 of this Agreement if the Services are not provided through the Agency's Representatives.”

If the above meets with your approval, kindly indicate your consent by signing both enclosed originals of
this letter where indicated, return one 10 us and retain the other for your files.

Very truly yours, ACCEPTED & AGREED

WEBER SHANDWICK, WORLDWIDE, INC. SCOWISHw

By: (i dbo { QJJ-\-p By: (-

Printed Name: M '.f Mo F g?v’ 1\ Printed Name: {80gtT vMiLceq

oo v —J
Title: f l’lawn/lﬂ/l/l! Navd émjl)lawc{ Title: Teai¢igaL z;g_;éﬁm

, Soe TTVE IR&ILE
Address:éﬂa'—boq\gw &‘h’bﬁwl MA’O—UKO Address: 1 50 Groom) & oAy , EeAEEN

7 vV

Date:__\! I‘Wﬁ |e Date: 2, RELEMBER. 2001
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October Launch Visit (five days: NY, NJ, MA)}
« Strategic planning
« Media pitching ana meetings

Ongoing events support TBC

ELEMENTS

>W%n_v._moxnpr Special Events « Development & production of materiass, i.e. inviles, $35.000 $15,000 | $50,000
ELEMENTS P media presentation, fact sheets, etc. ' ' ’
. On-site coordination and logistical support
« Travel (two BSMG staff members)
West Coast Visit (five days: CA, OR, WA)
« Strategic planning
« Media pitching and meetings
ADDITIONAL « Development and production of matenals, L8
PROGRAM Special Events invites, media presentation, fact sheets, elc. $55 000 $15,000 | $70,000
ELEMENTS . On-site coordination and logistical suppon
« Travel (two BSMG staff members)
Research (i.e. developing branded survey concept) -
ADDITIONAL * A
PROGRAM | Alba Centre Support - Analyst briefings on the East and West Coast $55.000 $10,000 | $65,000
ELEMENTS « Support for Semico Summit (if we participate)
« Larger circulation for Opto News. Perhaps using it as peg
ADDITIONAL . for further media coverage
PROGRAM Ouﬁ.ﬂ.mﬂﬂﬂz_nm . Possible media tour (depending on resouice). nNB This $10.000 $4,000 | $14,000
ELEMENTS could be one of the two already nominated. :
ADDITIONAL Microelectronics « Foundry project - planning and media support. TBC
PROGRAM support « Advanced packaging — planning and media support. TBC $10,000 $3,000 | $13,000




Mission to the U.S. based around GlobeComm show
and key meetings. November. To include media

ADDITIONAL Communications suppon, arranging interviews with key publications etc
PROGRAM Technology support CommTecho — new publication. Wider circulation and $15,000 $3,000 | $18,000
ELEMENTS expansion of database. Use as peg for further media
coverage
LIS Newsletters (3 maitings — 60,000 copies - project
ADDITIONAL -
PROGRAM Mailings management and postage) $5 000 $42,000 | $47,000
ELEMENTS .
Orientation visit to Scotana
« Travel {three BSMG staft meinbers;
>_“_.u%mﬂmuvr Strategic Planning SEIO Conference $30.000 $8.000 | $38,000
ELEMENTS and Development o Travel (one BSMG staff membei) : . ,
2 days of planning meetings (Boston)
. Travel for Meszaros, Broderick, Bateman
$325,000 $115,000 | $440,000

SUBTOTAL PUBLIC RELATIONS




Scottish Enterprise

I

Advertising and interactive Budgets Estimate for November 2001 through March 2002
Revised November 25, 2001
Activity | Detail | Staff Time | Out-of-Pocket | Total
ADVERTISING
]
« Stategic planning
Accoult Managemeat | ¢ Project coordination $64,000 $8,500 $72,500
« Planning meetings
($8,000/month x 8 montns)
B S
« IDliconcept testing (2) Chicago and San Francisco
. Honorariums (3250 x 12 participants) :
Researcn * $21,600 $8,000 $29,600
esed « Travel (2 KRC Research consultants)
- . A
Ad Production 3 print ads $45,000 ] N $45,000
Advertising Meadia {Revised media plan to be submitied separately) $213,500 N/IA $213,500
L




Attachment C

Scottish Enterprise

Weber Shandwick Worldwide/Mullen Account Team

Public Relations: (Weber Shandwick Worldwide)

Boston: Brad Minnick, Managing Director, (Account Manager)
Lars Carlson, Director
Thomas Bain, Associate
Patricia Rodriguez, Associate
Dan Kobayashi, Associate
Micho Spring, Chairman, Weber Shandwick Worldwide
New England, (strategic counsel)

Cambridge: Roger Bentley, Senior Vice President (Alba team)
Anne Coyle, Account Supervisor (Alba team)

Dallas: Mary Brauer, Managing Director (Cyber PR)

New York: Chris Broderick, Senior Managing Director (strategic
counsel)

Silicon Valley: Chris Bateman, Vice President and General Manager
(Alba team)

Washington: James Meszaros, Principal, (strategic counsel)

Advertising: (Mullen)
Boston: Kathy Martin, Account Supervisor

‘Tom Stone, Senior Vice President, Account Director
Bill Drake, Vice President. Group Creative Director

Interactive: (Mullen)

Pittsburgh: Dan Gbur, Management Supervisor, Interactive
Jay Good, Partner, Director of Interactive



